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Business Advantage Worldwide CAD Trends Survey – Are CAD Upgrades
Delivering Real Business Value?
66% Saw No Loss of Productivity during the Upgrade Process
The IT, software and telecom industry research specialist Business Advantage Group announced its 2014
Worldwide CAD Trends Survey last week and this week announced more details specific to software
upgrades during the last year.
Just over half of those surveyed had upgraded, changed or added to their CAD software in the last 12
months. To determine the business value of software upgrades to users we asked this series of
questions around productivity during transition.
1. Was there a temporary loss of productivity soon after implementing or upgrading your CAD
software?
2. What was the loss of productivity soon after implementing or upgrading your CAD software?
3. For how long did the loss of productivity last?
4. Once your company learned the new software what productivity increase have you achieved
over the previous way you worked?
“The good news is that 66% saw no loss of productivity during the software upgrade process that took
place during the last 12 months” said Chris Turner, CEO/Managing Director of Business Advantage. “For
those who lost productivity, the loss while learning the upgraded version was 16% and this lasted
around 4 to 5 weeks. Subsequently they gained 13% in productivity using the upgraded version and
recouped their loss within 11 weeks to break even in productivity terms Based on the survey findings,
two thirds lose no productivity during the upgrade process and the one third that do lose productivity
regain it in less than 3 months and thereafter gain even higher productivity. Therefore we can conclude
that CAD software upgrades are delivering a net productivity gain and hence real business value.”

Business Advantage’s team of specialist researchers has undertaken B2B market research and consulting
on a worldwide basis and has successfully completed over 1,000 assignments for information and
communications technology clients in over 100 countries, spanning five continents.
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Business Advantage: Formed in 1992, Business Advantage is a B2B market research, business
development and marketing consulting practice operating in the global IT, Digital Communication and
Telecommunications sectors. Their team of specialist researchers has undertaken B2B market research
on a worldwide basis and has completed assignments for information and communications technology
clients in over 100 countries, spanning five continents.

Business Advantage provides a wide range of services to many leading international companies,
including 3M, Autodesk, Canon, Dell, HP, Infor, IBM, Intel, Lexmark, Microsoft, Oracle, SAP, Sony,
Sophos, Xerox and many others.
Follow Business Advantage:
Website: www.business-advantage.com
Twitter:
@BusAdvantage
LinkedIn http://www.linkedin.com/company/41831
Or contact Reka Farkas, Associate Director by email on reka.farkas@business-advantage.com or by
phone at +44 (0)1689 873636 (UK and EMEA) or Bill Gordon, VP Business Development by email on
bill.gordon@business-advantage.com by phone at +1 650 558 8870 (US and Canada).
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